00’s Children in China on Internet

National research on children’s
Media Literacy in main china cities
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Introduction

Zhang Hai Bo
K (PR =2 )m)

« Researcher on Children’s Media Literacy Education
« Director of China National Youth Palace Association
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Organizer
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China National Youth Palace Association

Children Media Literacy Education Research Centre
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l. Why we targeted 00°s?

Il. What we have discovered?
lll. What we have done?

IV. Our hope, our vision...
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l. Why we targeted 00°’s?
Methodology
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Background

00’s Children “00/5”)LE

Digital Native # i EEXMEY R{FER”

-N Generation N4
-iPad Generation iPad—4t

Aim of the Research

On understanding 00’s Children’s
-Media Usage Practice

-Online Behaviour

-Media Literacy
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Background

Critical Year: 20 Anniversary for China connecting the Internet
Critical Age: 00’s Children reach the age 14
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Methodology

Targeting Children of age 3 to14 and their parents. Data from over

30,000 interviewees were collected from 18 cities
Including Beijing, Shanghai, Tianjin, Chongqging, Guangzhou, Shenzhen, Chengdu, Nanjing, Shenyang, Xi'an,

Wuhan, Ningbo, Xiamen, Lanzhou, Hangzhou, Taiyuan, Wenzhou and Nanning,

-Questionnaires (o) &1FE X
-In-depth Interview 714

-Observation YW 223%
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China National Youth Palace Association have provided
trainings for researchers in 18 main China Cities




Beijing, Shanghai, GuangZhou Youth Palace Research Departments




ll. What we have discovered?
Preliminary Summary




Preliminary Summary
(Beijing, Shanghai, GuangZhou)
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Small Apple lovers:

(Younger Age)

New Media: Tablet, Smartphone
Younger Age: before 6
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Age under 6,
30.4% have experience in using Tablet
Computer

Age under 8,
50.5% have experience in using Desktop Computer,
51% have experience in using Tablet Computer

Age 10 or under,

72.2% owned mobile phone
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Age 10: Users

Turning point: From the role PC game
player to Internet User

User Experience: Entertainment,
communication, Learning, Expression

I MIIRFHP - BERFA
EMEMAF  &RBR - REFI R




RRBPER T LEINNENE N A - HERALEGEREI ~ 10 SHiEN ¥4 - g5
BEEZE (81.3%) ~QQ X (66.1%) ~QQ=ZE[E (61.1%) -z (61.8%) -~
M8 (55.3%) ~ EMFMM (77.1%) -




APPLE

GENERATION

EEHR | T
200045 A - M/INESE
FER5 5 LI I Rz FR AL
BEHRRFA D AEEE
£ B R RE BT R
BT -

SRR

APPLE GENERATION

“00/F" JLEMIRNLERE
BERBARFHERR







Age 13:
Content Providers

Turning point: From content receiver
to content provider

Go beyond: They have similar ability

as adult or even stronger ability
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At the Age 13,

—their number of friends online is more than their
parents’, and start contacted with strangers
-actively express themselves online

-Feel confident on their online knowledge
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Digital Divide: Immigrant VS Native
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What they play?

Online
Games
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Risk?

Abusive Content: They don't tell parents
Make friends online: They add strangers
Cyberbullying: They scold others
Personal Privacy: They directly fill in
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Parents’ Concerns and Control
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New Relationship

70’s and 80’s Parents:
They will be online friends with their children,

accompany with them for online surfing with
agreement and guidance
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Mutual dependence
Intergeneration
relationship
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lll. What we have done?
Education Frontline in China




Legislation Y;ERLE
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{ Adolescent Online Protection Regulation, GuangZhou)
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First China Local Curriculum Tool Kit:

<Media Literacy”
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Children and Youth online safety

School talks
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Media Literacy Education

Workshops
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Establish the national research platform, promote media literacy

education through China National Youth Palace Association Network
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IV. Our hope, our vision...




64.9 million ........cu.
30 MIllIoN (40%) o crerprone
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Nurturing New Generation

“Chinese Netizen”
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International Cooperation,
Asia Pacific Network,
Collaboration on building a child-

friendly Internet for NextGeneration
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www.abmjsy.com

852715@qg.com




